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Vintners in ‘the lifestyle business’

ConTINUED FROM Al

Area wineries employ, by one industry
estimate, more than 400, and they har-
vest more than 1,200 acres of vineyards,
of Ontario's 18,000,

In all, there are about %0 mainly grape-
bazed wineries in Ontario.

Between events, day trippersand orga-
nized bus tours, Colio cotmts upward of
100,000 vizitors o year

Tourism has become so important the
winery is in the midst of yet another ma-
jorrenovation to accommodate visltors,

By Peleo's gstimate, the winery in
Kingsville and island visitor centre re-
ceive 150,000 risitors a year from the
wiorld over

The area'’s wine and tourism indus-
iries consider the opening of the View-
pointe Estate Winery as a significant de-
velopment.

Buili a= a destination attraction with
tasting areas, cellar and production fa-
cilities, the two buildings near Colch-

ester overlook Lake Erie.

The siriking architecture was in-
spired by another aleohol business —
whislty distiller Hiram Waller's former
Mattawas resort, known as Kingsville's
Lakeshore Terrace before being de-
stroved by fire.

John Fancsy, whose family invested
millions in the winery, believes the busi-
ness is limited only by the area's aspira-
tions.

Viewpointe Estate Winery remains a
work in progress, with its retail store
open, cullnary insiruction underway
and banguet facility accepting bookings
intothe spring.

The toughest market challenge, Fane-
gy believes, isn't attracting a wine afi-
cionado from Toronto or southeast
Michigan's tony suburbs but people who
live nearbs

Area residents need to be parsuaded to
drive 30 minutes to sip wines gaining ac-
claim and awards in Canada, the 115,
and Europe.

ry on County Road S0.
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INSPIRED BY WALKER: Viewpointe E

“They're exacily theaudience we nead
" Fancsy says.

“WWa're not in the wine usiness, really
We're in the lifestyle business. And [ re-
T always harp at length about thenpe-  ally want to male this a better place to

plateau at 13 for a couple of years as po-

tential irvestors watch how the business

develops.

Shores of Erie Wine Festival organiz-
ers recently snageed an important On-
tario Trillium Foundation grant of
more than $115,000 for wine-teurist pro-
motion.

The local tourism industry has also
put together winery tour packages as
part of its Sense-Sational promotion
campaign.

Wineries are an integral element of
this area’s tourism industry, ranking
among five main attractions or ele-
ments the industry uses to pitch the re-
giomn,

“The wineries are a major trip moti-
vator,” says Gordon Orr, who directs
the Convention and Visitors Bureau of
Windsor, Essex County and Pelee Ts-
lamd.

ativity one encounters here. We have to
convines ourselves."

live,” Fancsy says.
He thinks the number of wineries will
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