COVER STORY

Bernie Gorski, president of Southwestern
Ontario Vintners Association, worls to
improve the region’s wine industry.

BY GATHERINE A. CoccHio

en the idea arose for local vintners o gather

‘ R f' a cluster of like-minded’ partners to promote

business carlier this vear, it only seemed nat-

uril for the industry built on handling gr.ip: clusters to
g0 dhead.

The Southwestern Ontario Vintners Association, repre-
scating 13 local wineries, supplied initial funds to enlist
Douglas Marketing Group (o secure industry partners
and apply for a 360, 000-grant fom the Ontario Tourism
Marketing Partnership Corporation. The result is one of
the industry’s mosl successiul seasons in decades.

Eertilized Dy toarketing campaigns developed with
stratcgic lizisons, and irrigated by zovernment grants,
both' Colio and Pelee wineries invested millions in
cxpansion projects, while five new wineries juined the
cight already operating on the Fssex County Wine Trail,
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Local wineries get provincial grant

to aid in promoting wine trail

Company to honor blue
slips through year end
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The resulting “Sense-Sation-
al" campaign became a joint
effort of SWOVA, Visitors &
Convention Bureau of Windsor,
Essex County and Pelee Island,
Douglas Marketing Group,
Windsor-Essex County Economic
Development Commission, Cas-
ino Windsor, Tunnel Duty Free
| Shop, VIA Rail and some local
| restaurants.

“The wineries are a nice way
10 package a couple of days stay
here. We don't have numbers
on how many actually came
through the Sense-Sational pro-
i gram, but the response has
| been positive, especially with
day trips. We're investigating
repeating in 20077 said Kay
Douglas, president of Douglas
Marketing Group Inc.

“The Development Commis
sion gave thousands of dollars
to support the stratcgic
alliance. We sponsorcd  scmi-
nars and planning sessions with
Dr. Johan Bruwer from Aus-
tralia, who recommended the
wincrics work together and
brand the arca” said Roman
Dzus, acting executive dircctor
of the WindsorEssex County
Economic Development Com-

mission.
“The efforts o build a
rcgional brand are making

progress. We're sceing more vis-
itors from the United States. I'm
assuming it has something to
do with the Sense-Sational cam-
paign and the Visitors and
Convention Dureaw,” said Ber
nie Gorski, president of SWOVA
and owner of Golchester Ridge
Estate Winery.

In addition to tapping into
provincial funds, the last
Federal budget provided tax
relief money for Canadian win-
ery marketing and equipment
uprdares,“TU's meant to put us on
more of an even playing field to

compeie with imports that are
continuing to flood our LCBO
shelves,” said Patricia Negri,
vice-president of winery opera-
tions with Colio Estate Wines
Inc.

“One of the issucs vininers
have is the ability to sell their
product in LCBO and local
restaurants. We're looking at
some avenucs o help,” said
Robert Tuomi, business devel-
opment officer with the Wind-
sor-Essex  County  Economic
Development Commission.

“If you ask a constmction
company where monecy s
being spent in the County,
they'll tell you it's the wincrics.
Pelee just did a significant reno-
vation/expansion, Colio is in
the midst of onc, and View-
pointc and Spruccwood have
major dollars being spent,” said
MNegri.

“The wincrics have got it
collective marketing is key.
While othcr tourism amenities
are expericncing a decline, the
wincrics arc bocoming a trip
motivator on their own. They
arc poiscd for greatness” said
Gordon Orr, managing director
of Visitors & Convention Bur-
cau of Windsor, Esscx County &
Pelec Island. WB

BY RON STAMG

7 0mmuters put off by
the tunnel's recent iss-
Aing of small paper
coupons in place of the stan-
dard tokens - with a late
September time limit to use
them = can breathe easier now
that the city extended the
deadline to December 315t
Meal Belitsky, exccutive
vice-president and general
manager of the Detroit and
Canada Tunnel Corporation, said
it’s “at least the fourth time”

| the company has issued the

coupons. It usually happens
when the public fears there
will be a toll increase and
horde the metal tokens. The
tokens work in the automaric
toll  Dbooth bins, unlike
coupons which must be hand-
ed o attendants. Belitsky said
when customers get “a whiff
of a toll increase, they start
pre-buying.”

That happened in March
when he competing Ambas-
sador Bridge raised its tolls.
“When the tunnel commission
announced an increase, it basi-
cally wiped us out of all of the
tokens we have in stock!
Belitsky said. "We wanted to

ensure we could supply peo-
ple with something”

Belitsky couldn't say how
many tokens the company
actually has in its inventory, "1
can't for a variety of reasons”
he said.“T can tell you that over
the past few years we've
added a quarter of a million
more to (the) stock” He also
declined for security reasons
w0 say where they are manm-
faciured.

The tokens reappeared in
circulation in mid-July because
"as soon as the price goes up,
people have no interest in pres
buying.”

Belitsky said “every time”
the corporation has pur an
cXpiry date on coupons, it's
been extended, ending some
conspiracy theories in the
community the coupons are
simply a way for the mnnel to
make a cash grab.

Tunnel corporation profits
are down dramatically. The
Windsor Tunnel Commission,
which regulates the Canadian
side of the mnnel - owned by
the City but operated for them
by the corporation - reported
recently the city received only
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